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NEW External Advertising Opportunity
DIGITAL VALUE FLYER (MPTS CODE: FSI)

Customers love finding incredible deals at the LCBO, 
which is why we’ll be promoting our best LtO and 
aeroplan offers in an always-on digital flyer campaign . 
this is an opportunity to bring great visibility to strong 
aeroplan and LtO offers . this campaign will leverage 
Flipp – a proven partner - to boost customer awareness 
(over 15 million estimated impressions each period) and 
drive the success of these great deals .

This is an MPTS Applied Promotional Program (MPTS 
Code = FSI). Please apply through MPTS directly 
before the deadline. 

What We’re Looking For
• Up to 40 x LtO and aeroplan Offers

What’s Included
• placement within a ~6-page value digital flyer on the Flipp platform (and/or equivalent digital flyer opportunity) 

for 4 weeks . 
• post Campaign analytics including impressions, clicks, add to shopping list, and clicks to LCBO .com available 

upon request, ~6 weeks post-campaign .

Pricing Information
$2,500  per sKU

NEW 
PROGRAM
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External Advertising Opportunity
P3-P4 SUMMER REFRESHMENT CAMPAIGN

Our annual summer campaign is our biggest advertising investment of the year! We are pleased to offer an extensive 
integrated advertising opportunity to promote discovery of our hottest new summer releases . additional program details 
will be confirmed in our trade Opportunities overview for the summer season .

This is an Excel Applied Promotional Program. Please apply by completing the Excel Application Form 

before the deadline.

What We’re Looking For
• Up to 80 new refreshing products (launching 2023)
• allocation emphasis will be on Rtd, with the opportunities available for Beer, Cider, Wines and spirits (such as 

Rtd, Radlers, Roses, Flavoured Wines, sparkling Wines, Flavoured Gins & Vodkas, summer Liqueurs etc) .

What’s Included
• placement in an extensive out-of-home campaign across Ontario .
• placement in our product-focused campaign digital ads (e .g ., Facebook, Instagram, pinterest, snapChat and/or 

other digital formats .) Content will engage customers with compelling content and drive clicks to LCBO .com to 
product detail pages or shoppable thematic Landing pages . products will be curated into relevant themes such 
as flavours and trends, and will be promoted with up to 10 other sKUs .

• post Campaign digital analytics including impressions and clicks available upon request, ~6 weeks post-
campaign .

Pricing Information
estimated $10,000 per sKU

NOte: We encourage products approved for participation in our summer Refreshment Campaign to participate in the 
in-store tasting program .
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External Advertising Opportunity
P9-P10 HOLIDAY SEASON CAMPAIGN 

Holiday marks another prime season to engage customers and drive sales of incredible holiday gifts from the LCBO . 
We are pleased to offer a new opportunity to promote discovery of Holiday gift packs and year-round gift-worthy 
sKUs . additional program details will be confirmed in our trade Opportunities overview for the Holiday season .

This is an Excel Applied Promotional Program. Please apply by completing the Excel Application Form 

before the deadline.

What We’re Looking For
• Up to 60 gifts
• Holiday gift packs and year-round gift-worthy sKUs

What’s Included
• placement in our 40-page printed Holiday Gift Guide distributed to 1 million engaged customers across Ontario . 

products will be curated into inspirational gifting themes and will be promoted on spreads with up to 10 sKUs .
• placement within our online Holiday Gift Guide 
• placement in our product-focused campaign digital ads (i .e, may include Facebook, Instagram, pinterest, 

snapChat and/or other digital formats .) Content will engage customers with compelling content and drive clicks 
to LCBO .com to product detail pages or our online Holiday Gift Guide . products will be curated into relevant 
gifting themes such as by category or budget, and will be promoted with up to 10 other sKUs .

• post Campaign digital analytics including impressions and clicks available upon request, ~6 weeks post-
campaign .

Pricing Information
estimated $10,000 per sKU
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NEW External Advertising Opportunity
GIFTING CAMPAIGN/MEDIA BUY

a new integrated opportunity for the Mini-thematic displays tied to key gifting occasions, in periods 2, 3 and 12 
has been created . this opportunity includes integration in our paid external advertising tactics  to help customers 
discover compelling and gift-worthy products within an LCBO curated collection .

• p2: Mothers day, 

• p3: Father’s day

• p12: Valentine’s day

What We’re Looking For/How To Participate
• this opportunity is built in to the Mini-thematic (a & B) programs for periods 2, 3 and 12, focusing on key gifting 

occasions for our customers: Mother’s day, Father’s day and Valentine’s day

What’s Included
• placement in our gifting-focused campaign digital ads (i .e ., may include Facebook, Instagram, pinterest, 

Influencers, sponsored Content and/or other digital formats) .  Content will engage customers with compelling 
content and drive clicks to LCBO .com to product detail pages or shoppable Gifting pages . products will be 
curated into relevant themes and will be promoted with up to 10 other sKUs .

• post Campaign digital analytics including impressions and clicks available upon request, ~6 weeks post-
campaign .

Pricing Information
pricing has been built into the Mini-thematic program for the select periods that this opportunity will activate .  

NEW 
PROGRAM
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NEW Advertising Opportunity
SPIRIT OF SUSTAINABILITY “GOOD PARTNERS” FEATURE

How it Works
Spirit of Sustainability (sos) is the LCBO’s enterprise-wide social impact platform 
designed to create a more sustainable future for Ontario by supporting the 
province’s social and environmental needs . It’s our bold commitment to drive 
meaningful change in our communities, be the industry leader in sustainable 
practices and take better care of our planet – all for the good of Ontario . 

this is a new opportunity for brands and products to be featured within our 
campaigns in support of key LCBO sos initiatives .  

This is an Excel Applied Promotional Program. Please apply by completing the 
Excel Application Form before the deadline.

What We’re Looking For
• Up to 10 x Good partners products or Brands 

• to support key LCBO sos Initiatives 
• p1/p2 environmental: Fund raising for tree Canada to reach our goal 

of planting 91,000 trees across Ontario . We will look to partner with 
brands with a variety of environmental sustainability initiatives (i .e ., 
packaging with recycled material) .

• p3 pride
• p12 Black History Month
• p13 spirit of Inclusion (Women In Beverage alcohol) Filename: 300541 F&D DPS 10.875x17.5 EN

Production Designer: Carren S.
Producer: Dana B.

Signatures:161 Liberty Street, Suite 300 
Toronto, Ontario M6K 3G3 
416 533-8901

Media: n/a

Docket #: 300541 Client: LCBO
Docket Name: LCBO SOS PRIDE
Description: F&D DPS AD – ENGLISH

Final Trim: 17.5" x 10.875"
V/O: n/a
Live: .375"
Bleed: .125"
Resolution: 300 ppi 

Mechanical Trim: X.X" x X.X"
V/O: n/a
Live: n/a
Bleed: n/a
Scale: 1:1

Colour Information:

Cyan Magenta Yellow Black

n/a n/a n/a n/a n/a

DO NOT PRINT Die Line and Fold Mark inks:

Fold Die Line Perf

n/a

n/a

n/a n/a

M
EC

H
AN

IC
AL

 

FI
N

A
L

Revisions:
Modified: May 3, 2022

2

IT’S 
GIVING REAL 
CHANGE.
At the LCBO, we are incredibly honoured to be an 
o	cial sponsor and participant of the Pride Toronto 
celebrations, making it easy for customers to select 
Good Partner products that give back to the 
2SLGBTQ+ community, sharing cocktail and 
mocktail recipes, and raising over $3,000,000 for 
the community over the past three years.

We believe love is all about giving, and this year 
we’re aiming to give even more by collaborating with 
a diverse group of fundraising partners. Collectively, 
we have the power to make an even greater impact 
on the lives of the 2SLGBTQ+ community.

Donate in-store today to help us 
make a di�erence.

LOVE PAIRS WITH EVERYTHING

“Over 135 years ago, Dr. Emily Stowe,
Canada’s �rst female doctor, founded 
Women’s College Hospital so women 
could practise medicine. Since that 
time, we have stood for equity. 
Today, we continue to be the voice for 
marginalized groups. We are grateful 
that the LCBO is providing meaningful 
support towards our mission of 
helping those who need access to
equitable healthcare.”

“1 in 5 people living with HIV/AIDS in 
Ontario identify as African, Black, or 
Caribbean. In a province where Black 
people make up just 5% of the 
population, these statistics represent a 
devastating overrepresentation. Black 
CAP remains committed to ful�lling the 
needs of African, Black, and Caribbean 
people living with or a�ected by 
HIV/AIDS and providing e�ective harm 
reduction and wraparound services to 
reduce the spread of infection within our 
communities.”

“Casey House is a specialty hospital 
in Toronto providing ground-breaking 
care for people living with and at risk 
of HIV. We meet people where they 
are in their individual journeys, and are 
continually working to transform lives 
and health care through compassion 
and social justice.”

“Our partnership with the LCBO will not 
only raise awareness of our mission to 
help LGBTQI+ individuals around the 
world �nd safety from violence and 
persecution but will also raise vital funds 
to provide safe travel and emergency 
response to many LGBTQI+ people in 
need. These funds will provide 
life-saving assistance to individuals who 
hope to �nd a pathway to freedom in 
countries like Canada where they can 
live openly and without fear.”
Photo Credit - Alejandro Santiago

Jennifer Bernard
President and CEO

Joanne Simons
CEO

Gareth Henry
Executive Director

Kimahli Powell
Executive Director
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“ Our partnership with the LCBO will not 
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help LGBTQI+ individuals around the 
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FOOD & DRINK ADVERTORIAL EXAMPLE

NEW 
PROGRAM

What’s Included
• placement within our Good Partners landing page to include image and featured sKU
• Navigation from the Home page
• Brand placement in digital advertising (may include tactics such as: Facebook, Instagram, Banner ads, Influencer Marketing)
• Brand placement in Food & Drink

Eligibility Criteria
• Fundraising efforts; Charitable donations; Impactful Initiatives that drive meaningful social or environmental change for our 

communities and/or planet .  

Pricing Information
• $5,000 / product  (includes $1,000 sos Charity donation)

NOTE: Incremental opportunities for in-store displays connected to these Spirit of Sustainability efforts will be 
communicated in the seasonal Promotional Opportunities updates


